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t United Way, we believe the most important 
work often happens in the trenches. 
Decades from now, people will remember 
2016 for its social and political upheaval. 

From the election in the United States, to “Brexit” 
in the United Kingdom, to popular protests around 
the world, 2016 will leave an imprint on all of our 
collective memories.

At United Way, we will remember this past year for 
so much more. We will remember it for the lives we 
changed and the communities we strengthened. For 
the leaders we helped to grow and the opportunities 
we created. Our work took place in communities 
large and small around the world—and it often took 
place outside of the public eye. Yet, whether in front 
of the camera or behind the scenes, our efforts to 
build stronger communities have left their own deep 
mark on society.  

This year’s annual report shines a light on many of 
the people and communities we helped, as well as 
those who made it possible. In the following pages, 
you’ll see stories about our fight for the left-behind 
children in China and refugees in Europe. About our 
fight against homelessness in America and human 
trafficking worldwide. As these examples make 
clear, we fight for the health, education and financial 
stability of every person in every community. And we 
do it at a scale matched by few others.

At United Way, we believe that health, education 
and financial stability are the building blocks of 
stronger communities. When a child is healthy, he 
goes to school. When a student receives a good 

education, she gets a job that provides for her and 
her family. Our community-based approach would be 
impossible without the assistance of our corporate, 
community, labor and government partners. Deeply  
rooted problems—from struggling schools to  
unemployment—require the time and talents of a 
range of individuals and organizations, and we are 
incredibly grateful for their support. 

That support is critical in a time when it seems like 
the only constant is change itself. Political winds 
shift frequently, and businesses rise and fall with 
increasing regularity. Technology is both bringing us 
together and driving us apart. In times of turbulence, 
however, we believe that our time-tested way of 
working—forging unlikely partnerships and mobilizing 
resources to develop sustainable solutions—is more 
valuable than ever. People will look to United Way to 
bring them together with opportunities to organize, 
build coalitions and effect positive change. 

We’re proudly stepping forward, and we’re eager for 
the challenge. We know that tough issues require 
tough work, and that change doesn’t happen alone. 
It takes everyone fighting and pulling as one. To all 
of our partners, donors, advocates and volunteers, 
thank you for being in the trenches with us this year. 
With your help, we will continue fighting to create 
lasting change that impacts countless lives, makes 
our world a better place and leaves an enduring mark 
on society.

UNITED WE FIGHT. UNITED WE WIN. 
Thank you.

BRIAN A. GALLAGHER 
President and CEO 
United Way Worldwide

DR. JOHN C. LECHLEITER 
Chairman, Board of Trustees 

United Way Worldwide

A
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very day, and in all corners of the world, 
people look to United Way for lasting 
solutions to local problems. We are a vehicle  
for volunteers, donors and advocates  

who seek to change lives and communities through 
service, collaboration and impact. As the largest 
privately funded nonprofit in the world, we connect 
people and companies with the causes that matter 
to them the most. By engaging 2.9 million volunteers, 
nine million donors and more than 60,000 corporate 
partners in almost 1,800 communities each year, we 
are a reliable platform for social change.

Since our founding in 1887, we have been known 
as the fundraisers—but we are so much more than 
that. We are the hand raisers, the game changers. 
We are the problem solvers for those issues that are 
difficult to face and too hard to ignore. No matter 
the obstacles, we surround a community’s most 
critical problems—and we fight. We fight for the 
health, education and financial stability of every 

person in every community. Why? Because we know 
that change begins when we LIVE UNITED, and that 
building a better tomorrow starts today.

How do we make our mark? By facing problems head 
on. By galvanizing communities around important 
issues. And by forging unlikely partnerships for 
innovative solutions. From supporting disaster 
recovery efforts in India and giving students in South 
Africa the assistance they need to stay in school, to 
helping our military veterans in the United States 
find jobs and feeding the hungry in Washington, we 
give back so that others can get ahead. We fight for 
communities. We fight for a good quality of life.

WE ARE UNITED WAY.
Learn how you can join the fight— 
visit www.UnitedWay.org or contact us at  
info@UnitedWay.org.BRIAN A. GALLAGHER 

President and CEO 
United Way Worldwide

Now more than 
ever, communities 
are facing diverse 
challenges that 
threaten their health 
and growth—from 
drug addiction and 
human trafficking, 
to unemployment 
and homelessness. 
To inspire people to 
combat these issues 
together, we created 
a video that shows in 
a new way our fight 
for every person in 
every community. 
Watch the video 
at unitedway.org/
liveunited.

OUR VISION
UNITED WAY ENVISIONS 

A WORLD WHERE ALL 
INDIVIDUALS AND 

FAMILIES ACHIEVE THEIR 
HUMAN POTENTIAL 

THROUGH EDUCATION, 
INCOME STABILITY AND 

HEALTHY LIVES.

OUR MISSION
TO IMPROVE LIVES BY 

MOBILIZING THE CARING 
POWER OF COMMUNITIES 

AROUND THE WORLD.
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130 years in operation

40+ countries and territories

60,000+ partners

$4.7 billion raised

OUR WORLDWIDE NETWORK

United Way Py resence
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1,800 communities

9 million donors

2.9 million volunteers

61 million   
  people served annually



ride. That’s what Francisco Martinez (pictured below) felt after 
enlisting in the military. Deployed overseas to fight for our 
freedom, Francisco faced the stark reality of combat in war-torn 
regions. From dodging danger in the field to witnessing the plight 

of hungry children, life in the military was challenging but rewarding for the 
soldier from Florida. It wasn’t until Francisco returned stateside that he 
was confronted with his biggest opponent yet—civilian life. 

Having given up everything for the military, Francisco came home to little 
opportunity and even less support. With no job and meager savings, he 
struggled to make ends meet. A chance encounter at a veterans’ hospital led 
to the help he needed. As he was receiving medical attention for an injured 
hand, Francisco learned about MISSION UNITED™, a United Way program 
that helps military veterans and their families successfully acclimate to 
civilian life. A single phone call connects veterans to a dedicated case 
coordinator ready to assist. By ensuring veterans receive the services 

they need—from therapy to financial management— 
MISSION UNITED helps people get back on their feet. 

When Francisco was hungry, broke and living in 
his truck, United Way of Broward County and its 
partners, through MISSION UNITED, helped him 
find a place to live and put food on his table. When 

he was struggling to find a job, Francisco was 
invited to a career workshop, where he worked with a 

coach to update his resume and develop interviewing 
skills. As a result, Francisco landed a job as a delivery driver for UPS, where 
he has since been promoted three times. Now the military veteran has a 
steady income, a roof over his head and a bright future.
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“Without United Way and MISSION UNITED, I would still be struggling,” said 
Francisco. “To know there are people out there who have my back, who can 
help me with certain things out of the goodness of their heart, it makes me 
happy. I wish all of the veterans that come back know that, too.”

With 21 locations (and counting) in communities across the nation, 
MISSION UNITED is helping veterans like Francisco find their footing. Since 
the program launched in 2013, more than 12,000 current and former soldiers, 
as well as their loved ones, have gotten help. That includes 1,177 homeless 
families who found safe, permanent housing, and 463 unemployed veterans 
who obtained jobs in parts of Florida, Virginia and New York. We are proud 
to serve those who have served us by ensuring they have access to the 
health, education and financial stability services they’ve earned.

MISSION UNITED relies on 2-1-1 to provide veterans and military-
connected individuals with easy, 24/7 access to help. A free and 
confidential service that helps millions of people across the United 
States—and in many parts of Canada—2-1-1 is a solutions provider 
for everything from health and housing, to disaster assistance, human 
trafficking and employment. This year, 2-1-1 operators responded to 
more than 13 million requests, connecting people with critical solutions 
to everyday problems. And our coverage across America expanded to 
almost 94 percent of the entire country. In many parts of the nation,
2-1-1 is a program supported by local United Ways, one that  
plays a key role in the collective fight for every person in  
every community. Visit www.211.org to learn more.

SUPPORTING THOSE 
WHO’VE SERVED

HELP IS JUST A PHONE CALL AWAY

OUR IMPACT AND INFLUENCE

P



uccess in life starts  
with a strong foundation. 
That’s why United Way is 
committed to educating 

today’s youth, preparing them 
for good jobs and keeping them 
healthy as they build their futures. 
An integral part of these efforts is our dedication 
to character development; specifically, social-
emotional learning. Research has shown programs 
that emphasize this important part of a student’s 
development are proven to increase their academic 
performance, and yet in communities across the 
nation, this type of programming is difficult to find—
until now.

United Way and the National Football League 
(NFL) teamed up to launch Character Playbook, 
an interactive program powered by digital-learning 
innovator, EverFi, that uses evidence-based 
strategies to educate students on how to cultivate 
and maintain healthy relationships during their 
critical middle school years. The program’s digital 
curriculum, which offers six modules in graphic 
novel form, helps students discover conflict-
resolution strategies, learn coping mechanisms and 
gain confidence in the classroom. For students like 
Donald, Character Playbook has been invaluable.

“I never thought a program could 
help me with my social life, outside 
and inside my house, but it helped 
me through a lot of problems,” said 
Donald, who engaged with Character 
Playbook through United Way of 
Essex and West Hudson. “I would 

get mad over little things, and it helped me calm 
down. It taught me to surround myself with the kind 
of friends who can build me up, instead of tearing 
me down.”

Character Playbook is making a significant mark in 
communities across the nation, engaging 98 United 
Ways and working with nearly 1,000 schools to set 
students up for success. Adopted by the hometown 
communities of all 32 NFL teams, this program—
provided free to schools— has helped more 
than 82,000 students complete nearly 282,000 
modules, a testament to our shared goal of elevating 
character education in the classroom. 

To learn more about Character Playbook, visit  
www.characterplaybook.com.
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CULTIVATING CHARACTER DEVELOPMENT  
IN THE CLASSROOM

NOT ALL HEROES WEAR CAPES

The Hero Effect™, a 10-episode 
docuseries showcasing stories of 
ordinary individuals who are making 
extraordinary differences in their 
communities, premiered on OWN: 
Oprah Winfrey Network in November. 
Presented by United Way and 
created by Dolphin Entertainment, 
the show seeks to inspire viewers 
to take action in their communities.  
The series spotlights real-life stories 
that build on our mission to fight  
for  the health ,  education and  
financial stability of every person  
in every community. 

The Hero Effect covers a broad 
range of issues, from connecting 
veterans with housing and jobs 
in Florida, to building children’s 
reading skills in Iowa. The second 
episode featured chef Chad Houser, 
who is empowering youth in Dallas, 
Texas, through his restaurant, 
Café Momentum. Created through  
GroundFloor, a social incubator 
housed by United Way of Metropolitan 
Dallas, Chad and Café Momentum 
are transforming the lives of teens 
who have been recently released 
from juvenile detention centers. 
Employment at Café Momentum 
also provides these employees with 
important social, vocational and 
financial skills. Chad is giving youth 
the ingredients they need to live 
healthy and successful lives. 

To learn more about The Hero Effect, 
visit www.HeroEffect.com.

CO-HOSTS EMILY WILSON AND DONALD DRIVER,  
WITH “HERO” CHAD HOUSER (CENTER)

S
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n our fight to build stronger communities, United Way is tackling the 
youth jobs crisis. Specifically, we’re giving young people the tools, 
resources and knowledge necessary to secure quality jobs. According to 
a McKinsey & Company study, approximately 75 million young people are 

unemployed around the world, and 225 million more are underemployed. 
A factor in this issue is inadequate training for in-demand jobs. It’s not a 
problem that one organization or sector can solve single-handedly.

To address this issue locally, Greater Twin Cities United Way partnered with 
U.S. Bank to launch the Career and College Academy, a high school-to- 
postsecondary experience that infuses college and career readiness with 
focused curriculum, preparing students for jobs that will economically 
strengthen the region. The initiative allows high school students to combine 
college credit-earning opportunities with work-based learning experiences. 
Employers like U.S. Bank have a hand in crafting the curriculum, ensuring 
students receive the skills and experiences needed to prepare them for careers. 

FOR YOUTH 
EMPLOYMENTFIGHTING

UNITED WE FIGHT

I
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Since its launch in 2015, 26 academies in five Minnesota school 
districts have been created. What’s more, the program has resulted in 
2,957 students being enrolled in nine high-demand career pathways; 
approximately $521,196 saved in student tuition; and 748 college 
credits earned, among other benefits to students in need. One of them 
is Gloria, a senior at Thomas Jefferson High School who is studying 
health sciences at the Academy in Bloomington. Gloria plans to attend 
a four-year college to earn a bachelor’s degree in psychology, and then 
pursue pre-med and a doctorate in medicine.

“Being in the Career and College Academy means that I get to explore 
the healthcare field and learn about the possibilities within this area,” 
said Gloria. “It also saves me money by providing free college classes, 
giving me certificates I can use to get a job to pay for my college.”

n all corners of the world, United Way lives united against hate, 
prejudice and discrimination. United Way of Metropolitan Chicago 
is doing its part to promote acceptance. Through United Pride, a 
lesbian, gay, bisexual, transgender and questioning (LGBTQ) affinity 

group, United Way is supporting the local LGBTQ community across 
education, income, health and basic needs. 

Since its launch, United Pride has been fostering a culture of 
generosity by engaging companies and leaders across the region, 
several of which serve on the United Pride executive committee.  
A diverse group of leaders from Comcast, Northern Trust, Rush, The AIDS 
Foundation of Chicago, Howard Brown Health and Conagra actively 
offer strategic planning, leadership and ambassadorship to help build 
on United Way’s support and commitment to the LGBTQ community.

By collaborating with such strong corporate allies, United Way 
continues to advance inclusivity which directly builds on our impact. 
This year, United Way supported a Spirit Day, with an emphasis on anti-
bullying; a Day of Silence, a student-led anti-harassment initiative; and 
local events like the Chicago Pride Parade.

In Florida, LGBTQ support took on another meaning. This year—during 
LGBTQ Pride Month—a mass shooting occurred at the Pulse nightclub 
in Orlando. The tragedy was a devastating reminder that intolerance is 
a hurdle we must continue to work on overcoming together. Stepping 
up in the wake of such violence, Heart of Florida United Way was 
tapped to manage the Orlando United Assistance Center to help those 
in need. By managing staff and connecting service providers, United 
Way provided support, resources and comfort to a community in grief. 
Additionally, the 2-1-1 information and assistance helpline served as 
an invaluable resource for central Florida citizens to get important 
information and be connected to critical services. 

It is in times of need that we discover the full impact and influence 
of a community united. Whether it’s in Chicago or Orlando—or across 
the United Way network—nurturing empathy and understanding 
is an integral part of our commitment to build strong and healthy 
communities.

ENDING INTOLERANCE  
IN COMMUNITIES

FOR YOUTH 
EMPLOYMENT

U N I T E D  W E  F I G H T
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nited Way is now in its second year of a program to welcome 
and integrate newcomers in three countries: France, Germany 
and England. The objective of the European Refugee Support 
Initiative is to strengthen communities by mobilizing non-

governmental organization (NGO), government and corporate players to 
facilitate the integration of refugees and asylum seekers. In doing so, we 
are enabling newcomers to become active members of their host country; 
demonstrating their economic and social contributions; and involving 
locals in the welcoming and integration process.

In France, for example, United Way Tocqueville France created a 
collective program to address four priorities for newcomers’ long-term 
integration. It offers a job-readiness path toward employment, linguistics 
training, entrepreneurship training and cultural awareness workshops. 
The program was implemented in two areas: Tournan-en-Brie and 
Paris. In Tournan-en-Brie, a group of 21 refugees and asylum seekers 
benefited from the linguistics and cultural training. Meanwhile, in Paris, 
a group of 44 refugees and asylum seekers attended employment and 
entrepreneurship workshops.

In Paris, United Way also worked with Jesuit Refugee Service, a local NGO, 
to serve as a focal point in the field and ensure linkage with beneficiaries. To 
create and run the employment workshops, United Way collaborated with 
Mansartis, a local firm whose employees helped facilitate the integration of 
refugees into the job market. This year, the French Refugee Initiative allowed 
65 refugees and asylum seekers to benefit from 705 hours of activities 
and personal follow-up, thanks to the five NGOs, nine volunteers and 24 
employees of five participating companies—Mansartis, L’Oréal, Carrefour, 
Elis and NEOVA—who gave 390 volunteer hours to the program.

United Way also engaged the French branch of UPS to support the 
integration of refugees and asylum seekers. On June 15, a “Day of Action” 
was held, where 150 UPS managers met with United Way in Jambville to 
learn about the Initiative. Afterward, 20 managers joined a workshop to 
evaluate organizations working on the integration of refugees in France. 
Alongside United Way, the UPS employees assessed more than 50 
nonprofits specialized in cultural awareness, teaching French, and training 
refugees for employment and entrepreneurship.

HELPING REFUGEES 
REBUILD THEIR LIVES
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GIVING HOPE TO CHINA’S  
LEFT-BEHIND CHILDREN

uman trafficking. It happens in every  
country and every state in the United 
States, and it’s become more prevalent 
today than ever before. Nearly 20  

million people are trafficked each year, 22 percent  
as sex slaves and 68 percent as forced labor. 
Through the United Way Worldwide Center on 
Human Trafficking & Slavery, we are fighting for 
the safety and dignity of any person who is— 
or could be—a victim of trafficking. The Center 
is building the public and political will to bring 
solutions to scale that will help end human 
trafficking and slavery in our generation. 

This year, we built on our momentum by 
launching the Generation Freedom campaign, 
an anti-trafficking coalition designed to 
bring human trafficking to the forefront for 
policymakers and average Americans. The 
largest of its kind, this coalition comprises 
118 organizations, including leaders from 
human rights, international advocacy, faith 
and clergy, and social service providers. The 
campaign called on the 2016 U.S. presidential 
candidates to make human trafficking a top 
priority, with all candidates pledging to do so. 

Our advocacy also paid off in Congress, where 
we saw the passage of the End Modern Slavery 
Act, which was authored by Senator Bob Corker 
(R-TN), and established the first-ever Global 
Fund, a public-private partnership to increase 
anti-trafficking programs around the world. We 
organized more than 1,200 individual letters to 
senators in support of this legislation. 

In addition to our advocacy efforts, we partnered 
with Sabre, a leading travel technology provider, 
to convene the first Business Leaders Forum to 
Combat Human Trafficking. An unprecedented 
number of businesses attended the event, 
including Google, Salesforce, Coca-Cola, UPS, 
Walmart, Costco, Disney, HP and Western 
Union. We believe our corporate partners can 
be a powerful ally in the fight against human 
trafficking. For example, Coca-Cola trains 
employees at global factories to spot signs of 
human trafficking. Sabre is uniting the tourism 
industry by equipping it with critical awareness 
and identification tools. Western Union 
monitors its financial networks and supply 
chains, identifying signs of human trafficking. 
And Salesforce, a leader in cloud computing, 

is working to spot trends within data from the 
National Human Trafficking Hotline. 

The United Way Worldwide Center on Human 
Trafficking & Slavery continues to bring 
advocates and organizations together to create 
global solutions. The Center is working with 40 
local United Ways to develop training to increase 
awareness, support victim identification and 
ensure effective services are given to survivors. 
Doing their part, United Way of Greater Atlanta 
worked to address child sex trafficking by 
teaming up with nonprofits, volunteers, donors 
and government to increase public awareness 
and drive action by supporting the Safe 
Harbor for Sexually Exploited Children Fund, a 
constitutional amendment to provide funds for 
victim-restorative services. United Way also 
invested in strengthening the effectiveness of 
nonprofits working against human trafficking, 
and expanding anti-trafficking and survivor-
restoration opportunities. In this important fight,  
United Way is securing a continuum of care  
for victims.

Rapid industrialization in China has created an influx of rural workers 
migrating for jobs in large urban areas. Unfortunately, millions of children 
are left behind in the process. These children are often left with elderly 
grandparents or neighbors without resources to support their development 
and growth. Studies show these “left-behind” children are more likely to 
struggle in school, develop social and emotional problems, and get involved 
in criminal activity. United Way is fighting to shift the odds for these 
children in need, having joined forces with the China Charity Federation to 
create Love and Care Children’s Homes.

Built to support left-behind children, these “homes” are safe, welcoming 
resource areas located mostly inside schools and community centers. 
While there, children can receive help with their emotional problems, 
communicate with their parents and enjoy additional enrichment 
opportunities. There are 13 model homes up and running in eight provinces 
throughout the country, with approximately 2,000 left-behind children 
already benefiting. The goal is to build a country-wide network of 1,000 
Love and Care Children’s Homes with training hubs and programming to 
help make life better for millions of children.

ELIMINATING THE 
SCOURGE OF HUMAN 

TRAFFICKING

H

Ph
ot

o 
by

 B
en

 W
hi

te
/C

AF
OD

, O
ct

ob
er

 2
01

5,
 C

AF
OD

 P
ho

to
 L

ib
ra

ry
 vi

a 
Fl

ic
kr

 c
re

at
ive

 c
om

m
on

s



12 UNITED WAY WORLDWIDE   2016 ANNUAL REPORT

IMPACT AT A GLANCE

CHILDHOOD 
SUCCESS

YOUTH
SUCCESS

We ensure that children get a strong start in life by 
helping them achieve crucial developmental milestones 
and start school ready to succeed.

100,000+

96%

2,600+

2,635

9,600

69,795

We connect young people with the tools, knowledge  
and networks they need to graduate high school and  
thrive in the job market.

EQUIPPING FAMILIES WITH THE TOOLS to help their children learn and grow is an integral part of 
United Way Brasil’s early childhood efforts. Through its Acreana and Amazonian Early Childhood 
Program, United Way is strengthening childhood services at the state and municipal levels, while 
training healthcare, education and social assistance teams, specifically in the areas of health 
and hygiene, to guide families about the importance of early childhood development. Thanks to 
United Way, and with support from the Bernard van Leer Foundation and Brazil’s Ministry of Health, 
families are growing stronger together and public policies are being created in service of childhood 
development.

FOR LOW-WAGE FAMILIES ACROSS THE NATION, sending their children to college too often seems 
out of reach. In California, Orange County United Way is making higher education a reality through 
Destination Graduation. The program aims to reduce high school dropout rates, while bridging the 
education achievement gap for middle and high school students in high-need districts. Based in 12 
high schools and 10 middle schools, Destination Graduation has prepared more than 26,000 low-
income students with the skills they need to compete in the global economy.

The number of books distributed to 
kids in Australia through Dolly Parton’s 
Imagination Library since 2013

The percentage of students 
in Cincinnati enrolled in 
after-school programs that 
were promoted to the next 
grade level in 2016

The number of central and 
northeastern Connecticut children 
in quality, early childhood education 
programs who gained the skills 
needed to succeed in kindergarten

The number of young 
people in the Philippines 
who’ve earned scholarships 
since 2014

The number of children in Liverpool, 
England, who have experienced 
healthy development through free 
play opportunities since 2013

The number of young people in Denver 
who were positively impacted through 
college- and workforce-preparation 
programs in 2015/2016



97,75297,752

FINANCIAL 
STABILITY

13I M PA C T  A T  A  G L A N C E

ACCESS  
TO HEALTH

4,148

24,035

$10 BILLION+

110,000+

6,959

We expand access to affordable healthcare, healthy foods  
and opportunities for physical activity, so that everyone can  
live happy and successful lives.

We give people the education, resources and opportunities  
they need to improve their lives and the lives of their children— 
because a better future begins with financial stability.

AS A 21-YEAR-OLD MOTHER and her family’s primary breadwinner, Amanda was struggling to 
stay financially afloat. Living paycheck to paycheck, Amanda reached out to United Way of Greater 
Houston for support. She was immediately connected to United Way THRIVE, a financial stability 
program that benefited more than 65,000 families this year. Every year, United Way helps millions of 
people like Amanda access the support they need to achieve their financial goals.

IN INDIA, AN ESTIMATED 40 MILLION PEOPLE are affected by Hepatitis B and 15 million by Hepatitis C.  
Half of Hepatitis B infections come from mother-to-child transmissions and half during early 
childhood. This number could be cut with the right prevention efforts. In the past three years, United 
Way Mumbai’s awareness campaign has reached 430,000 people, with more than 11,000 women 
of child-bearing age benefiting from in-depth support. To date, more than 10,000 people have been 
tested and immunized. This consists of high-risk and vulnerable community groups throughout 
Mumbai, such as commercial sex workers, injected drug users, truck drivers, scrap yard workers and 
public health employees.

The number of people 
in Cleveland served by 
workforce-readiness 
programs in 2016

The number of low-income 
citizens in Korea who were given 
access to healthcare in 2016

The amount of money put back in the hands 
of hardworking Americans since 2009, 
thanks to free tax-preparation assistance 
supported by United Way

The number of meals 
distributed at meal centers in 
Lehigh Valley in 2016

The number of people in 
Greater Victoria, Canada, who 
found meaningful jobs, better 
managed their expenses and 
supported their families

The number of people 
in Dallas who received 
preventive care support—
leading to healthier lives—
since 2014

24,035
110,000+
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CHILDHOOD SUCCESS

ENSURING CHILDREN GET A

GREAT
START

hen is the best time to equip a child for success in 
kindergarten? The first five years of life. Research shows a 
child’s early years matter the most when it comes to “hard-
wiring” his or her brain for success in school, work and life. 

United Way of Youngstown and the Mahoning Valley is working to give 
kids that strong start with Success By 6, a Pre-K readiness program. The 
four-week program is offered in 18 school districts at 24 different sites 
across the Mahoning Valley, and has helped more than 3,000 students. 
How successful is it? Last year, Success By 6 students achieved a 14-point 
increase in their literacy scores.

United Way also launched Success After 6 last year to offer resources and 
assistance to more than 600 low-income students and their families. After 
school and throughout the summer, kids are experiencing enrichment 
programs and tutoring. This year, 53 students received new eyeglasses, 
1,900 meals were served at the after-school program and 64 percent of 
students who received report card mentorship improved their grades. 

or tribal children in rural India, the hope of receiving a quality 
education is dim. Facilities are limited or too far away, 
transportation is often non-existent and resources are hard to 
come by. And those who do have access to school often drop 

out to become laborers, never reaching their full potential. Fighting for the 
education of every child, United Way Chennai partnered with Child Voice—
an NGO that caters to the tribal children near Kodaikanal—to open a bridge 
school in Perungudi.

Committed to granting students in need access to education, United 
Way helped Child Voice build the school, which was modeled after other 
facilities in the Sarva Siksha Abhiyan school system. Capable of housing 
nearly 50 children, the elementary school offers students the promise of 
a better future. For the first time, they are learning on a regular basis. The 

children are understanding new languages, adopting hygiene best 
practices and discovering healthy eating habits. What’s 

more, a nutritional program was introduced, mid-day 
meals are given out and the children are learning 

how to set up a kitchen garden. Considering it 
takes three to four hours to visit the nearest town, 
having access to vegetables is a big step forward 
in the nutritional development of the students.

Thanks to this new school, 28 children are now 
getting the education they deserve. They’re 

also better nourished, have a positive attitude 
toward learning and are exercising proper hygiene. 

Together, United Way and Child Voice are empowering 
the tribal children to learn and grow, enabling them to 

live happy, healthy and successful lives.

W

F

“ This is impact work that builds character, 
boosts education and connects the right 
people and resources to help families who 
need it the most.” 

BRIDGING THE EDUCATION 
GAP IN INDIA

–  BRENDA SCOTT, 
SUCCESS AFTER 6 PROGRAM  
COORDINATOR
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magine starting your first day of second grade 
surrounded by Star Wars stormtroopers, Disney 
princesses and Teenage Mutant Ninja Turtles—
favorite playmates that help make school fun. That 

was the experience of more than 100 students at P.S. 
156 in Brownsville, Brooklyn, New York, one of the 
poorest communities in the city. United Way of New York 
City and FedEx made it possible through United Way’s 
ReadNYC program.  

ReadNYC is fighting to improve education outcomes for kids 
and financial stability for parents in New York City’s most challenged 
communities. In Brownsville, where the median household income is 
approximately $28,000, 87 percent of third-graders are not reading at 
grade level. Research tells us that third-grade reading levels are a predictor 
of future success. Children who miss this milestone are 74 percent more 
likely to drop out of high school. As adults, they’re also more likely to find 
themselves struggling to make ends meet, stuck in a cycle of poverty.  

That’s why United Way and companies like FedEx are fighting for literacy—
fighting to provide children, families, schools and communities with key 
resources for success. As part of United Way’s annual Back-to-School 
Drive in September, the hero-decorated backpacks FedEx delivered not 
only equipped kids with the tools they needed to charge back to school 
ready to learn, but also saved their families $40-50. In all, United Way and 
FedEx delivered more than 1,800 donated backpacks to schools across 
the city, an impactful step toward building stronger communities together. 

I
A BACK-TO-SCHOOL 
BACKPACK BONANZA

 DID YOU KNOW?

Across the network, 
735 local United Ways 
conducted school-
readiness initiatives 
and 540 supported 
early grade reading 
this year.

NURTURING THE

OF READING 
quality education begins with reading. But in Florida, nearly 
one third of third-graders attending public school can’t read 
at minimally proficient levels. Through ReadingPals, an early 
literacy initiative spanning 15 local United Ways across 

Florida, United Way is helping children discover the joy of reading. This 
year, 2,419 volunteers mentored children (Pre-K to third grade) in 214 
locations, contributing more than 44,000 hours of instruction. The result: 
3,166 struggling readers had a mentor for a full year, resulting in improved 
school-readiness scores, reading grades and promotion rates.
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uality education is hard to come by  in many of Africa’s 
impoverished neighborhoods. That’s especially true for  
disadvantaged youth who lack access to schooling and 
opportunities to learn sought-after skills in fields like information 

technology (IT) and computer science. United Way South Africa is 
collaborating with IBM, a longtime supporter of United Ways around the 
world, through the delivery of its Digital Nation Africa, an initiative 
designed to help address the digital skills shortage specifically 
among Africa’s millennial population. Through a freely 
accessible online-learning environment delivered on the IBM 
Cloud platform, Digital Nation Africa provides young people 
with a vast range of enablement resources, ranging from 
basic IT literacy to advanced IT skills. 

Through this technology initiative, beginners can learn 
about social communities, digital privacy and cyber 
protection, while advanced users can explore career-
oriented IT topics like programming, cybersecurity, 
data science, innovation and entrepreneurship. Digital 
Nation Africa aims to empower African citizens, 
entrepreneurs and communities 
with the knowledge and tools to 
design, develop and launch 
their own digital solutions. 

IBM’s efforts align with United Way’s commitment to upskill unemployed 
youth through employment-bridging programs and entrepreneurship 
development, while creating sustainable economic opportunities for 
young people. United Way is contributing to Digital Nation Africa by 

identifying and vetting disadvantaged, unemployed youth.

This collaboration with IBM is just one of the many 
ways United Way is helping the next generation 

succeed. Its efforts also extend to health and 
wellness. For example, on Mandela Day in July, 
United Way supported young people by working 
with Childline Gauteng, an organization 
preventing child abuse and neglect throughout 
the Gauteng province. Offering 67 minutes 
of support in honor of Nelson Mandela’s 

67 years of service to humanity, United Way 
and its partners, including Eli Lilly and Company,  

donated school supplies and sanitary products for 
HIV-positive orphans and other children in need. 

In all, 40 volunteers collected, packed and donated 
sanitary products for 40 girls, as well as more 

than $5,000 worth of stationery supplies 
to 100 students in need. 
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YOUTH SUCCESS

Q

“The gifts for our children were so incredible, and will motivate them to continue 
to be the best they can be in school and out. This was truly a magical Madiba Day. 

Thank you, United Way, for sharing in the South African miracle!”

PROMOTING HIGHER EDUCATION 
AND HEALTH IN AFRICA

– LYNNE CAWOOD, DIRECTOR OF CHILDLINE GAUTENG
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America is experiencing a record high when it comes to high school 
graduation rates, a testament to the great work of many—including 
United Way—who are preparing youth for higher education and 
careers. Take United Way for Southeastern Michigan, for example. 
Through its High School Turnaround Initiative, United Way created 
a strategy and targeted investments around a set of historically 
low-performing schools, with the goal of increasing high school 
graduation rates to at least 80 percent. This year, with support 
from the General Motors (GM) Foundation, the network of schools 
achieved an average on-time graduation rate above 80 percent, 
up more than 15 percentage points since the Initiative’s launch.  
The work impacted 7,819 students enrolled in 15 schools. 

United Way is also helping high schools organize around college 
and career pathways so that students can get connected with real 
opportunities after graduation. To help high school students jump-
start their futures, United Way is supporting GM Student Corps, a 
skills-building program with General Motors. The nine-week summer 
program helps youth in underserved school districts transform 
their communities, while giving them valuable life-skills training, 
college-preparation assistance and career support through paid 
internships. Each year, GM Student Corps matches teams 
comprising 10 high school interns with retired GM executives to 
plan and execute community-service projects, like building bikes for 
children in need, painting school buildings and landscaping.

n Boston, high school students are sharpening their business skills  
with the help of United Way of Massachusetts Bay and Merrimack Valley. 
Through Youth Venture, a civic engagement and entrepreneurship 
program, United Way is helping young people envision, create and see 

the impact of their own entrepreneurial skills. The program is designed 
to inspire young people to come up with business ideas to improve their 
community, and then help them turn those ideas into reality. Companies 
in the area are also stepping up to help. Thanks to a grant from the Citi 
Foundation and America’s Promise, United Way expanded the program 
to equip more students for jobs through communication, project 
management, leadership and teamwork.

Not only is United Way providing local youth with ongoing training, 
mentoring and financial support to realize their business ideas, but it is 
helping the teams develop, launch, manage and sustain their community-
benefiting projects. This year, 32 teams received seed funding to launch 
their own businesses. One such company was Quality Kicks 4 Kids, a 
Youth Venture team from the Boston Centers for Youth & Families Mildred 
Avenue community center that started a shoe and sneaker restoration 
business. Their profits were used to open a thrift store for kids, which 
also promotes community service hours. By investing in today’s youth,  
United Way is investing in their future—and ours.

I

CREATING PATHWAYS 
TO QUALITY CAREERS

AN EDUCATION IN

ENTREPRENEURSHIP
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FINANCIAL STABILITY

OVERCOMING 
BARRIERS OF YOUTH 

EMPLOYMENT

aining employment in a turbulent economy is challenging. 
For refugees struggling to find their financial footing, that 
challenge is multiplied. That’s what Taniel Taneilian (pictured  
at right) was facing when he fled war-torn Syria to start a new  

life in Toronto.  

In 2014, Taniel and his family were forced out of their 
hometown in Kessab by rebel forces opposing the Syrian 
government. As the rebellion worsened, Taniel decided 
to seek a better future. With support from his parents, 
and sponsorship assistance from a family friend in 
Toronto, Taniel and his older brother left Syria for a 
fresh start. 

Although Taniel arrived in Canada with a background in 
IT, finding work proved difficult. He struggled to find his 
way, working as a laborer and relying on family for financial 
help. Taniel had the determination and skills to succeed—he 
just needed an opportunity. 

Enter United Way Toronto & York Region’s Career Navigator program. 
Career Navigator is an education-to-employment program that helps 

young people facing barriers find jobs and achieve financial stability by 
offering job training, paid internships and social support systems, all of 
which help them secure the credentials and experience required for in-
demand jobs. 

Thanks to Career Navigator, Taniel was able to build on 
the skill set he acquired in Syria. Now a graduate of the 

program, Taniel is working full-time for Accenture as a 
software engineering associate. “Joining the Career 
Navigator program was a life-changing decision,” 
said Taniel. “It’s been a bridge to opportunities I 
didn’t think were possible.” 

United Way is improving access to critical social 
services that help with basic needs like employment. 

This year, more than 37,000 people throughout Toronto 
received employment counseling, training and certification, 

mentorship, and networking opportunities that helped them 
build skills, find jobs and excel during times of transition. For young 

people like Taniel, that kind of support is priceless.

 

G

LENDING THE 
HOMELESS A 
HELPING HAND

A healthy meal, warm bed and safe shelter is 
something many of us may take for granted. For the 
12,000 people in Washington, D.C., who are living 
without a home, that’s not the case. With a goal to 
give residents the building blocks for a good quality 
of life, United Way of the National Capital Area 
hosted Project Homeless Connect in October, an 
annual event that unites community volunteers and 
services for individuals and families experiencing 
homelessness. From medical and dental care, 
to haircuts and healthy meals, more than 300 
volunteers supported 357 individuals in the region. 
Project Homeless Connect is one of the many ways 
United Way is fighting to give everyone a better life.
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or Atnafseged Legesse, an employee of the MetroHealth 
Medical Center in Cleveland, filing his taxes has always been 
a hassle. Last year, Atnafseged—his friends call him “Nate”—
had them prepared at a local Volunteer Income Tax Assistance 

(VITA) site during a “Super Saturday” event for immigrants and refugees. 
It was a time-consuming and arduous process. And then he discovered 
MyFreeTaxes. 

Powered by H&R Block, MyFreeTaxes gives people making less than 
$64,000 a safe and easy way to file their taxes without bearing the cost of 
a professional tax preparer. Since 2009, the program has generated more 
than $10 billion in refunds for more than 800,000 taxpayers like Nate, with 
the toll-free helpline providing support to ensure that people claim every 
credit and deduction they’ve earned.

Having heard from some of his fellow porters that MetroHealth employees 
could file their taxes on site and for free through MyFreeTaxes, Nate 
decided to set up an account during his work break. Unlike in previous 
years, the process was quick and efficient. When asked what he would 
do now that his taxes were done and he had more free time, Nate said 
he tries to stay involved with Cleveland’s growing Ethiopian population. 

“They come here from Gondar, Adama or Addis Ababa—that’s where I’m 
from. They are all wanting something big,” said Nate. “And for some of 
them, it doesn’t feel that way at first. But that’s why I like being there. 
To show them that even though its different from what they thought,  
it’s good.”

As for getting much-needed tax support? Nate is eager to share his 
MyFreeTaxes experience with his neighbors. “I think other members of 
my community would like this, too. And now I feel like I could show them 
how to do it.”

To learn how you can take advantage of MyFreeTaxes,  
visit www.MyFreeTaxes.org.

F
SAVING MONEY AND TIME  
DURING TAX SEASON

MONEY MANAGEMENT MADE EASIER

Life is full of stress. But managing your money could be less stressful 
with the right information at hand. That’s why United Way partnered 
with the SunTrust Foundation to launch My Smart Money™, a free and 

easy online tool that can help anyone become smarter about their 
finances, regardless of their income level or circumstance. Designed 
to help people assess their financial health, this website offers 
interactive quizzes, helpful calculators and the information people 

need to strengthen their financial foundation. Learn more by visiting  
www.unitedway.org/my-smart-money.

MySmartMoney

  Supported by
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ighting for the health of residents is a priority for United Way 
of Central Alabama. Guided by the County Health Rankings 
& Roadmaps—an annual resource developed by the Robert 
Wood Johnson Foundation (RWJF) and University of Wisconsin 

Population Health Institute that offers an objective, county-level data 
snapshot on the many factors that affect our health, most of which are 
outside the doctor’s office—United Way is working to increase health 
standards in Alabama. Revealing how health is influenced by where we 
live, learn, work and play, the Rankings provide United Way with a starting 
point for change in central Alabama communities. 

Across its five-county region, United Way is implementing strategies 
concentrated on prevention, access to care and decreasing existing health 

disparities. Their vision: Each county is ranked in the top 10 in Alabama 
for health outcomes by 2025. To achieve this, United Way is working 
with the Jefferson and Walker County Health Action Partnerships and 
supporting the Bold Goals Coalition of Central Alabama, a community-
based initiative to align efforts and address health issues across the 
region. Through this Coalition, and guided by the Rankings, United Way 
helped expand mental health services in schools; broadened summer-
feeding programs to serve healthy meals to more than 2,000 children 
from food-insecure households; and built trails and recreation spaces for 
physical activity this year. And it worked—physical inactivity in the region 
decreased, among other health wins.

Learn more by visiting www.countyhealthrankings.org.

F

s you travel south on the Red Mountain Expressway in 
Birmingham, Alabama, the digital billboard changes to United 
Way of Central Alabama’s campaign graphics. What you first 
notice are the smiles on the faces of mother and son, Eryca and 

Kylin Lewis (pictured at right). Their story embodies the impact of United 
Way’s education and health partnership with United Ability (formerly United 
Cerebral Palsy), an agency that provides innovative services, connects 
people with disabilities to their communities, and empowers them to live 
full and meaningful lives.

Kylin, a 23-year-old, was diagnosed with cerebral palsy at 18 months. 
“When we realized he was not walking, we began his testing,” said Eryca. 
“Then, when he was 2, we were able to enroll him in United Ability’s Hand 
In Hand Early Intervention program. While the staff worked with Kylin 
through physical and speech therapy, they helped me learn how to care 
for his needs at home.” This level of caregiver training and support are at 

the heart of United Ability’s philosophy to ensure that a child’s learning 
and development can be maximized wherever they are throughout the day.

“When a parent finds out their child has a disability, their dreams are 
shattered,” said Gary Edwards, CEO of United Ability. “What United Ability 
is able to do is help parents dream new dreams for their child.” Eryca 
admits that advocating for Kylin has been, at times, an “emotional roller 
coaster.” However, she is thankful for the support she receives from United 
Ability and United Way, and her faith in God and the support of her family 
keep her strong. “When I saw the billboard, my mind went straight to my 
mom who passed away last year,” said Eryca. “We lived together, and she 
helped me care for Kylin. I would love to be able to share this with her.”

Kylin, a huge Marvel Comics and DC Comics fan, is aspiring to go back to 
school to become a Spanish interpreter. “Disability doesn’t matter,” said Kylin.  
“If you have a strong mind and will, that’s all that matters.”

A

  JOURNEY TO           
IHEALTH AND HAPPINESS

A

COMMUNITY GROWTH  
THROUGH COLLABORATION 
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“ Disability doesn’t matter.  
If you have a strong mind and will, 
that’s all that matters.”

   –  KYLIN  JOURNEY TO           
IHEALTH AND HAPPINESS



herokee can quickly list what she wants for her 2-year-old 
daughter, Arorah. She wants her to grow up in a stable home, 
feel financially secure and go to college. This is important to 
Cherokee because she didn’t experience those things growing up.  

Thanks to United Way of Greater Kansas City and Promise 1000, Arorah 
is off to a good start, as are countless children like her.

Through Promise 1000, United Way is connecting  
vulnerable families to services that help young 

children, from prenatal to age 3—the first 
1,000 days of life. The program brings 

community agencies together for 
a home-visiting system that  

delivers services to families 
who most need them. The 

program’s work is guided by 
scientific research confirming 
that both a stimulating and  
nurturing environment are 
essential for optimal brain 
development, which in turn 
leads to school readiness 

and good health. 

A collaborative initiative of United Way, Children’s Mercy Hospital, the 
Health Care Foundation of Greater Kansas City and area home-visiting 
programs, Promise 1000 is dedicated to improving maternal and newborn 
health; reducing the incidences of child maltreatment and intimate 
partner violence; and improving the economic self-reliance and safety 
of participating families. This year, the program received a two-year, 
$550,000 grant from the Foundation to help increase the number of 
families receiving home-visitation services. By improving outcomes for 
vulnerable children and families across the Kansas City, Missouri, region, 
communities will strengthen from the inside out.

For Cherokee and her partner, Nick, the program is helping them do 
what is best for their daughter, despite some obstacles. Nick works in 
maintenance and Cherokee is a barista. They don’t make a lot of money, 
and only one of them can stay home to parent. When they found out about 
Promise 1000, they knew it would help them build a stronger foundation 
for Arorah. As parents, Nick and Cherokee have no role models to turn 
to for guidance, and they appreciate the fact that this comprehensive 
program is based on home visitation. “It happens on our time and in our 
house,” said Cherokee, who adds that available transportation can be a 
huge issue in getting resources if you’re struggling financially. 

Nick says the home visitations can extend into areas of the family that 
might not seem directly related to parenting, such as job stress. However, 
solving issues helps him be a better parent, he explains. Thanks to 
Promise 1000, “we are stronger as a family, and we just do better.” 

THE PROMISE OF A  
BETTER FUTURE

In Baltimore City, Maryland, an estimated one out of four people 
don’t have access to affordable, nutritious food. Residents like 
Franny live in what’s called a “food desert,” neighborhoods devoid 
of healthy whole foods. Through United Way of Central Maryland’s 
Access to Healthy Food initiative, Franny can now buy fruit and 
vegetables from urban farm stands in her neighborhood, helping 
her eat better for less. United Way is fighting for people like Franny 
to eat and live well.

FINDING HEALTHY OPTIONS 
IN A FOOD DESERT
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“ There is no such thing 
as a perfect parent, but 
there is such a thing as 
a better parent.”     

            –  CHEROKEE



LEADING THE CHARGE

HELPING LIFT MILLIONS 
OUT OF POVERTY

n our fight for financial stability, we strive to give everybody the  
chance to provide for their families and save for the future. Integral to 
these efforts is our free tax-filing support. Through our MyFreeTaxes 
program, we help eligible people claim their Earned Income Tax Credit 

(EITC). The EITC is a refundable federal tax credit for lower-income  
workers that encourages and rewards employment. Each year, millions of 
Americans rely on the EITC to afford the basics like transportation to work,  
housing and food. 

But another 7.5 million Americans are taxed into poverty each year, 
largely because they are ineligible for the EITC, or their EITC is too small. 
We’re committed to changing that at the national level so everyone 
can achieve financial stability. Last year, we fought to make the EITC’s 
expiring provisions permanent—and our hard work paid off. Congress 
passed a bipartisan tax deal in December, with a permanent extension 

of key improvements in the EITC and the low-income Child Tax Credit.  
The result: A better 2016 for some 16 million people living almost in 
poverty. And communities benefited, too. Broadly considered the most 
effective pro-work, anti-poverty tool, the EITC brings back billions of 
dollars to local economies.

Our success continued this year at the state level, with California 
expanding its state EITC and South Carolina enacting its own. Building 
on this momentum, we worked with Congress to consider expanding 
the EITC and lowering the age of eligibility to 21. Workers not raising 
children at home are currently shut out of the poverty-fighting impacts of 
the EITC, and workers aged 21–24 in this group are completely ineligible.  
So, while the EITC is one of the most effective tools available to help 
working families keep their heads above water, more needs to be done to 
help Americans get the relief they need.

I

MAKING OUR VOICE HEARD ON CAPITOL HILL 

Throughout the year, we supported communities in need by engaging 
in public policy and advocacy. For example, we helped more than 320 
local United Ways make their case to Congress, facilitating nearly 
300 meetings with elected officials and staff. We also galvanized 
more than 1,500 people to speak out on critical issues and created 

the United Way National Policy Agenda for the 115th Congress, with 
input from more than 219 local United Ways and national partners. 
The Agenda outlines our policy priorities in education, income and 

health issues for the next two years. The result of our collective 
efforts? Several hundred billion dollars (in a span of 10 years) 

in funding will be provided for services and programs that 
support our nationwide community impact work and goals.

23L E A D I N G  T H E  C H A R G E
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he power that women leaders in United Way wield is irrefutable. 
Since 2002, they have given more than $1.5 billion to invest in 
local solutions that will last for generations to come. This year, 
more than 70,000 women leaders in over 165 communities in 

six countries worked to strengthen communities and improve lives. The 
women leaders of Sacramento serve as one example.

United Way California Capital Region’s Women United is a testament to 
what can happen when passion meets purpose. The group of 350 donors 
and supporters—including leaders from companies like Nationwide—

helped local foster youth prepare for life. This year, the women leaders 
raised funds for special bank accounts that helped foster youth save for 
transportation, textbooks, rent and more; led life-skills workshops to help 
them manage their finances; and conducted trainings to help youth in need 
navigate the college system and prepare for job interviews. 

Every day, Women United is helping people live better lives. Whether 
they’re empowering young girls to achieve their potential in Philadelphia, 
or helping to decrease the teen birth rate in Milwaukee, Women United 
leaders are igniting change where it’s needed the most.

little help can go a long way. Just ask Michelle Augusty 
(pictured below), a member of United Way of Metropolitan 
Nashville’s Young Leaders Society (YLS) steering committee. 
YLS is a global network of young professionals who are 

dedicated to creating lasting and local impact. Members connect to 
their communities—and each other—through professional development, 
educational opportunities, volunteerism and networking events. 

Michelle and her committee provide strategic support for 
United Way’s programs and initiatives, like its “Stuff the 
Bus” event. The annual campaign unites community 
and corporate partners through collection drives, 
corporate challenges, field days, sort-a-thons and 
backpack deliveries for local schoolchildren in need. 
This year, 960 volunteers came together to give 9,635 

students at nine public schools, 18 United Way family resource centers 
and 36 partner agencies backpacks full of school supplies, with 88 
companies participating in the campaign. The supplies helped students 
begin the year with confidence and dignity, while also helping teachers 
begin teaching on the first day of school.

Stuff the Bus is one of countless initiatives YLS members 
are supporting across the globe. There are more than 170 

YLS programs worldwide, with more than 58,900 members 
who are donating their time, skills and money to support 

those in need. Every day, YLS members are leveraging 
the power of United Way to connect, serve and grow, 
both personally and professionally. It’s one of the many 
ways United Way is helping people make a mark in their  

own backyard.

IGNITING CHANGE WHERE IT’S NEEDED THE MOST

YOUNG LEADERS DRIVE 
COMMUNITY IMPACT
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ne day can make a significant impact. 
Just ask the tens of thousands of 
people who came together on June 21 to 
harness the volunteer spirit and improve 

the conditions of the communities in which they 
live. Held across the globe each year, “United Way 
Day of Action” inspires people to tackle specific 
challenges in their communities and introduce long-
term solutions. From hosting food drives for the 
hungry and donating books to underfunded schools, 
to providing job training for youth and housing for 
those experiencing homelessness, each action 
contributes to stronger communities. The event is 
also an opportunity for companies to engage their 
employees through workplace campaigns.

In all corners of the world, companies are striving 
to “do good by doing well.” And that starts with 
employee engagement, a mission-critical strategy 
for finding and keeping great employees. Through 
United Way Day of Action, we make it easy for 
workers to be a part of the solutions that make a 
real difference in people’s lives. As a vehicle for 
employee volunteerism and a catalyst for corporate 
social responsibility, we provide the global reach, 
local expertise and cross-sector leadership needed 
to create lasting change. That was evident when 
412 local United Ways across 21 countries brought 
community members and corporate employees 
from more than 70 Global Corporate Leadership  
partners together to take part in solving community 
problems on one day.

In Florida, United Way Suncoast worked with UPS 
volunteers to help end summer reading loss. 
Together, they delivered more than 600 books 
to 300 students. And Kimberly-Clark’s Depend® 
brand sponsored 223 projects in 65 communities, 
including leading hundreds of volunteers to upgrade 
a neighborhood with United Way of Summit County. 
With an education focus, United Way of Greater 
Chattanooga volunteers distributed free books and 
read to 600 local children; Dividendo por Colombia 
engaged corporate volunteers in early literacy work 
in four cities across the country; and in China, Dentsu 
Aegis Network partnered with the Shanghai Charity 
Foundation during a “One Day of Change” program, 
which saw 40 employee volunteers reading, playing 
literacy games and distributing boxes of school 
supplies to two kindergarten classes.

Other United Way volunteers supported health and 
wellness. In Canada, United Way Halton & Hamilton 
worked with a community health center to build a 
vegetable garden. Meanwhile, United Way Poland 
organized an Olympics for youth, and in Michigan, 
hundreds of people helped Heart of West Michigan 
United Way assemble more than 75,000 meals for 
local food pantries.

Through these and other global campaigns, 
we introduced change that’s good for people, 
communities and business. None of it would have 
been possible without the help of our corporate 
partners, and the passion and commitment of  
our volunteers.

   DID YOU KNOW?

WHAT A DIFFERENCE  
             A DAY MAKES

O
75,000+ 
Meals were distributed  
to food pantries in  
Grand Rapids, Michigan

1,800+ 
Volunteers transformed an 
Akron, Ohio, neighborhood         

700  
Children in Bogota, Colombia, 
benefited from early 
childhood literacy efforts

3,000 
People attended a  
mentor-recruitment event  
in Chattanooga, Tennessee
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For 130 years, United Way  
has made an indelible mark on 
communities across the globe—
but we haven’t done it alone.  
Each year, we work with more 
than 60,000 corporate partners—
including more than half of the 
Fortune 500 companies—to 
create lasting solutions for local 
impact. The 85 companies listed 
at right are members of our Global 
Corporate Leadership program.* 
Every year, these companies 
and their employees contribute 
nearly $1 billion and volunteer 
countless hours in service of their 
communities. We thank them 
for their support and significant 
contributions.

 

3M
Abbott
AbbVie
Accenture PLC
Aetna, Inc.
American Express Company
Anthem
AT&T, Inc.
Avery Dennison Corporation
Bank of America
Bank of New York Mellon   
    Corporation
Best Buy Co., Inc.
BMO Financial Group
The Boeing Company
C&S Wholesale Grocers, Inc.
Cargill, Inc.
Caterpillar, Inc.
CenturyLink, Inc.
Chevron
Citigroup
Comcast NBCUniversal  
   Corporation
Costco Wholesale Corporation
Cummins, Inc.
Deere & Company
Deloitte & Touche, LLP
Delta Air Lines, Inc.
Dow Chemical Company
Dr Pepper Snapple Group

Duke Energy Corporation
E. I. DuPont De Nemours and Co.
Eaton Corporation
Ecolab, Inc.
Eli Lilly and Company
Enterprise Holdings, Inc.
Ernst & Young, L.L.P.
Exxon Mobil Corporation
FCA US, LLC
FedEx Corporation
Fifth Third Bancorp
Fluor Corporation
Ford Motor Company
General Electric Company
General Mills, Inc.
General Motors
Hershey Company
IBM Corporation
Illinois Tool Works, Inc. (ITW)
International Paper Company
JCPenney
Johnson & Johnson
Kellogg Company
Kimberly-Clark Corporation
L Brands, Inc.
Land O’Lakes
Macy’s, Inc.
Medtronic, Inc.
MetLife, Inc.

Microsoft Corporation
Mosaic Company
Nationwide
Pfizer, Inc.
Pitney Bowes, Inc.
Principal Financial Group, Inc.
Procter & Gamble (P&G)
Publix Super Markets, Inc.
PwC
Shell Oil Company
Sprint Corporation
SunTrust Bank
Synchrony Financial 
Target
Texas Instruments Incorporated
Toyota Motor Corporation
Travelers Companies, Inc.
U.S. Bancorp
United Technologies Corporation
UPS
USAA
Valero Energy Corporation
Wal-Mart Stores, Inc.
Wells Fargo & Company
Whirlpool Corporation
Williams Companies, Inc.
Xcel Energy, Inc.
Xerox Corporation
 

* Criteria for membership in the Global 
Corporate Leadership program includes 
(but is not exclusive to) running a 
workplace campaign at multiple sites, 
raising at least $2.5 million per year and 
contributing at least 50 percent of funds 
raised directly to United Way. 
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CHANGING LIVES THROUGH 
COMMUNITY CONNECTIONS

THE VALUE OF EMPLOYEE 
VOLUNTEERISM

Every year, AT&T employees volunteer their time 
in benefit of building healthier communities. 
An example of their service can be found in 
Washington, where during the annual “Day of 
Caring” event, employees joined United Way of 
King County and 13,000 volunteers to improve 
their local communities—from painting and 
cleaning up schools and shelters, to sorting 
food at food banks. This engaging day of 
service resulted in a significant amount of 
volunteer time, which helped strengthen local 
communities.

As part of their dedication to improving  
education, piloting family-engagement strategies  
and boosting high school graduation rates, 
AT&T also sponsored United Way’s community 
breakfast. This annual event brought together 
leaders from business, human services, 
government and the public to forecast the 
work that’s needed to ensure people have 
homes, students graduate on time and 
families are financially stable. The fundraising 
event benefited United Way’s Reconnecting 
Youth program, which operates in 12 sites 
and focuses on the 14,000 young people  

(aged 16-24) who are not in school and do not 
have stable jobs. With AT&T’s support, United 
Way is helping today’s youth finish high school, 
pursue higher education and follow a successful 
career path.

Employee volunteerism has long been a driver 
of John Deere’s organizational identity. That 
was evident in August when 40 employees in 
Tarnowo Podgórne, Poland, supported United 
Way Poland’s “First Bell” program, which provided 
500 children and youth with the school supplies 
necessary to start school off on the right foot. The 
giving continued in Germany as 300 employees 
from Bruchsal, Kaiserslautern, Mannheim and 
Zweibrücken came together to help the hungry. 
Spanning four “Day of Caring” events across the 
country, employees packed 6,400 bags containing 
more than 28 tons of food for local food banks—
enough to feed 56,000 people.

Meanwhile, in France, John Deere employees 
mentored unemployed youth to set them on 
a path toward higher education. And in Spain, 
they hosted a career fair to share with teachers 
and tutors new opportunities to inspire their 
students. According to one of the school’s 
tutors, the event was a “great opportunity for  
the students to have a glimpse at the future they 
could enjoy if they work at it.” These are just a 
few examples of what is possible when United 
Way and John Deere come together in support 
of community betterment.
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MAKING A MARK NATIONWIDE

HELPING PEOPLE BUILD A 
FINANCIAL FUTURE

Each year, United Ways facilitate 115,000 
workplace campaigns that help employees 
build stronger communities where they live and 
work. These campaigns elevate problems in 
the community, spotlight solutions and engage 
employees in meaningful volunteer efforts that 
make a difference.  

At Nationwide, based in Columbus, Ohio, more 
than 800 associates volunteer their time and 
talents to engage their 34,000 colleagues across 
the country in the company’s annual United 
Way campaign. Each September, they enlist 
the support of local United Ways as they inform 
associates of the organization’s collective 
work through agency fairs, guest speakers and 
educational events. The result is a participation 
level hovering at 70 percent, with contributions—
doubled with the Nationwide Foundation 
match—benefiting nearly 720 United Ways.

In addition, several hundred associates 
participate in United Way’s “Community Care 
Day” events around the nation each year. From 
Sacramento, California, to Gainesville, Florida, 

Nationwide associates unite in service to do 
everything from building community gardens 
to improving schools. In central Ohio alone, 
nearly 200 associates participated—during work 
hours—in the Columbus Volunteer Challenge, an 

annual citywide volunteer event hosted by United 
Way of Central Ohio and the City of Columbus. 
Together with United Way, Nationwide continues 
to make a mark throughout the country.

Since Wells Fargo and United Way started 
the Financial Capability Network together five 
years ago, 2,259 trained financial coaches have 
helped 42,500 people in eight communities get 
a handle on their money management. As a 
result, 32,000 people reported hitting at least one 
personal financial goal; 18,000 people boosted 
their income; almost 9,000 people increased 
their savings; 6,500 people reduced their debt; 
and 4,402 people improved their credit score. 
People from across the nation are benefiting from  
this partnership.

In Des Moines, Iowa, the partnership helped 
Tina Turner realize her dream of owning a hair 
salon that welcomes women from diverse 
cultures. Tina opened a small shop a few 
years ago, but struggled to grow her business 
because she lacked financial skills. Tina found a 
financial coach through the Financial Capability 

Network, and worked to better structure her 
finances, create a budget and set up a business 
plan focused on her career goal. After tracking 
expenses and adjusting her finances for two 
years, Tina found—and was able to afford— 
her dream salon space. 

This is just one example of how Wells Fargo 
and United Way are helping people get ahead. 
Around the country, Wells Fargo employees are 
deeply engaged in United Way’s work. This year, 
they volunteered more than 1.73 million hours, 
and have held the largest annual workplace-
giving campaign for eight straight years. The 
company also supports emergency relief efforts 
by donating cash, volunteer work hours and more. 
Together, United Way and Wells Fargo are setting 
communities up for success, while giving people 
the tools they need to gain their financial footing.
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IN RECOGNITION  
OF PROFESSOR  

RICHARD L. OLIVER 

We would like to acknowledge 
the bequest of the late Professor 
Richard L. Oliver, a distinguished 
researcher and professor whose 
generosity was matched only by 
his desire to impact communities 
at scale. A leading academic expert 
on consumer psychology, Professor 
Oliver experienced firsthand the 
value of United Way through 
annual workplace campaigns 
conducted by three of the five 
universities where he taught. His 
generous financial contributions 
will go a long way toward fulfilling 
his vision to touch as many people 
as possible on a national level. 
We thank Professor Oliver for his 
exceptional philanthropy and the 
lasting impact he has created.

Few people have left a legacy quite like Sarah and 
John Lechleiter (pictured center), new members of 
the $10 Million Roundtable™. For more than 40 years, 
the Lechleiters have played a transformational role 
as donors, advocates and community champions. 
In honor of their impact, and in appreciation of their 
continued support, United Way Worldwide and United 
Way Tocqueville Society awarded Sarah and John  
The United Way Alexis de Tocqueville Award for 2016,  
the highest national honor.

As the former chairman, president and CEO of  
Eli Lilly and Company, John has made a lasting mark 
by serving on the United Way of Central Indiana 
board and leading the United Way Worldwide 
board. Sarah, meanwhile, was instrumental in the 
development of Women United, where she helped 
increase membership, and significantly grew giving 

and volunteerism. Together, the Lechleiters have 
donated millions of dollars to United Way, including 
$5 million this year to support the expansion of high-
quality, early childhood education and the Center for 
Working Families network in central Indiana, as well 
as United Way’s efforts in India, Brazil, Spain and 
South Africa.

“Sarah and John truly LIVE UNITED,” said Ann D. 
Murtlow, president and CEO of United Way of Central 
Indiana. “Sarah works tirelessly as a volunteer and 
advocate for United Way initiatives, while John 
rallies our corporate leaders to take bold action 
on community priorities, including making quality, 
early childhood education a reality for Indiana’s low-
income children. We couldn’t be more grateful for 
their financial support and personal commitment to 
the future of our community.”

We are proud to recognize 
Ira Lubert, a real estate 
investor and private equity 
expert from Philadelphia, 

fo r  h is  longstanding 
impact as a donor, volunteer 

and advocate for United 
Way of Greater Philadelphia 

and Southern New Jersey. A new member of the 
$10 Million Roundtable, and a 20-year member 
of the Tocqueville Society, Ira has displayed his 
dedication to United Way through his time and 
generous contributions. That support continued this 
year with a generous investment in United Way’s 
Lubert Individual Development Account Program, 
an initiative that supports continuing education and 
home ownership. We thank Ira for his leadership, 
and his commitment to enhancing the business and 
nonprofit landscapes in the Philadelphia region.

George Jenkins, the late founder of Publix 
Super Markets, Inc. and a longtime United 
Way donor, initiated philanthropy as a 
family tradition. A celebrated philanthropist, 
George paved the way for his daughter, Carol, 
and her husband, Barney Barnett, to make 
a mark through early education work and 
other community efforts. As members of the 
$10 Million Roundtable, Carol and Barney 
are bringing positive change to their central 
Florida community, including through their 
successful ReadingPals program. Following 
in the Barnetts’ footsteps is their son, Wesley 
(pictured at right), and his wife, Ashley, 

marking three generations of philanthropy. 
Their efforts are improving the lives and 
families of the communities in which Publix 
operates. We are proud to recognize George, 
Carol, Barney, Wesley and Ashley for their 
gracious contributions, and we thank them 
for supporting United Way.

Sarah and John Lechleiter
The United Way Alexis de Tocqueville Award® 2016 Honorees

Ira Lubert
President and Principal Owner  

of IL Management

CELEBRATING THREE 
GENERATIONS OF 

PHILANTHROPY

CELEBRATING THREE 
GENERATIONS OF 

PHILANTHROPY
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The United Way U.S.A. Board of Trustees is charged with providing oversight on matters related to— 
and specific to—the network of United Ways in the United States. Its responsibilities include U.S. membership issues, 

public policy, community impact, resource development and U.S. Board development.

The United Way Worldwide Board of Trustees has fiduciary oversight of United Way Worldwide,  
and is responsible for overseeing the business affairs of the organization.

UNITED WAY U.S.A. BOARD OF TRUSTEES 

UNITED WAY WORLDWIDE BOARD OF TRUSTEES 

CHAIR OF THE BOARD

JAMES BULLARD
President and CEO

Federal Reserve Bank of St. Louis

CHAIR, MEMBERSHIP  
ACCOUNTABILITY COMMITTEE

CYNTHIA GIBSON
Executive Vice President

Chief Legal Officer and Corporate Secretary
Scripps Network Interactive

CHAIR, U.S. NOMINATING COMMITTEE

JON CAMPBELL
Executive Vice President

Director of Government and  
Community Relations

Wells Fargo and Company

AT-LARGE BOARD MEMBERS

MARC BLUESTEIN
Founder and President

Aquarius Sports Entertainment

MOLLY CORBETT BROAD
President

American Council on Education

ANTHONY CARTER
Retired Vice President of

Global Diversity and Inclusion  
Chief Diversity Officer
Johnson & Johnson

JOSE CECIN
President

Pinnacle Wireless USA, Inc.

CYNTHIA FIGUEROA
Commissioner

Philadelphia’s Department of Human Services

MARY ELLEN GARRETT
Wealth Management Advisor

The Garrett Group 
Merrill Lynch Global Wealth Management

TEFERE GEBRE
Executive Vice President

AFL-CIO

DONN GRIMM
Retired Principal Vice President

Bechtel Infrastructure

MICHAEL HSU
President and Chief Operating Officer

Kimberly-Clark Corporation

NEERAJ MEHTA
Executive Vice President of Strategy  

and Business Development
Synchrony Financial

DAVID PRESCHLACK
President

NBC Sports Regional Networks & 
NBC Sports Group Platform and  

Content Strategy
NBC Sports

MARY CATHRYN RICKER
Executive Vice President

American Federation of Teachers

WILLIAM RODGERS, III
Professor of Public Policy, Chief Economist
Heldrich Center for Workforce Development

FREDRIC ROLANDO
President

National Association of Letter Carriers

JUANA SLADE
Director of Diversity and Language Services

AnMed Health

BYRON SPRUELL
President of League Operations
National Basketball Association

EMERITUS BOARD MEMBER

WILLIAM H. GATES, SR.
Co-Chair

Bill and Melinda Gates Foundation

CHAIR OF THE BOARD

JOHN LECHLEITER
Chairman, President and CEO

Eli Lilly and Company

SECRETARY OF THE BOARD

BING XIANG
Dean and Professor of Accounting

Cheung Kong Graduate School of Business

TREASURER AND CHAIR, FINANCE COMMITTEE

PHILLIP N. BALDWIN
President and CEO
The Citizens Bank

CHAIR, AUDIT COMMITTEE

RODNEY E. SLATER, ESQ.
Partner

Squire Patton Boggs

CHAIR, EXECUTIVE COMPENSATION COMMITTEE

PEGGY CONLON
Retired President and Chief Executive Officer

The Advertising Council, Inc.

CHAIR, MEMBERSHIP  
ACCOUNTABILITY COMMITTEE

WAYNE WOUTERS
Strategic and Policy Advisor

McCarthy Tétrault

CHAIR, GOVERNANCE COMMITTEE

PUNIT RENJEN
Chief Executive Officer

Deloitte Touche Tohmatsu Limited

CHAIR, RESOURCE DEVELOPMENT

JORGE URIBE
Retired Global Productivity and  

Organization Transformation Officer
Procter & Gamble Panama

CHAIR, BRAND STEWARDSHIP

JOHN J. DOONER, JR.
Chairman

The Dooner Group

 
 
 
 

AT-LARGE BOARD MEMBERS

JAMES BULLARD
President and CEO

Federal Reserve Bank of St. Louis

LUIS JAVIER CASTRO
Founder and Managing Partner

Mesoamerica

JEAN-CLAUDE GRUFFAT
Managing Director

Galileo Global Advisors

CHUL-HEE KANG
Professor of School of Social Welfare

Director of Center for Social Welfare Research 
Yonsei University

RICHARD TRUMKA
President
AFL-CIO

DR. JULIETTE TUAKLI
CEO and Chief Medical Officer

CHILDAccra
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Contributions are funds donated to support United Way 
Worldwide’s mission and its programs that promote education, 
income and health. These funds consist of unrestricted, 
temporarily-restricted and permanently-restricted donations.

Membership Support is received annually from local United 
Ways for continued membership in the United Way network.  
Local United Ways receive the benefits of membership and 
comply with standards established by United Way Worldwide.

Other Revenue includes income generated from the sale of 
promotional materials, program service fees, investment activity,  
conferences, rent and non-professional services, transaction 
fees and miscellaneous activity.

Program Expenses includes Investor Relations, International 
Network, Community Impact, Leadership and Learning,  
Public Policy, Marketing, Campaign and Public Relations, and 
Promotional Material Sales.

Non-Operating Expenses are pension-related changes.*  

General and Administrative activities include Finance, Legal,  
IT and other services that support United Way Worldwide’s 
business operations.

Fundraising is responsible for United Way Worldwide’s  
fundraising efforts.  

2016 United Way Worldwide  
Consolidated Revenue   
USD 109,526,496

2016 United Way Worldwide  
Consolidated Expenses   
USD 115,657,234

61.84%
Contributions

95.36%
Program
Expenses

28.66%
Membership 
Support, Net

-1.86%
Non-Operating Expenses

4.45%
General and Administrative

9.50%
Other Revenue

2.05%
Fundraising

61.84%
Contributions

95.36%
Program
Expenses

28.66%
Membership 
Support, Net

-1.86%
Non-Operating Expenses

4.45%
General and Administrative

9.50%
Other Revenue

2.05%
Fundraising

In 2016, United Way raised $4.7 billion to support long-term community solutions around the world. The financial 
information below is for United Way Worldwide, the leadership and support organization for our network of nearly 
1,800 United Ways around the world.



  2016 2015
Assets   
 Current assets   26,667 17,141
 Noncurrent assets 49,003 67,273

 Total assets 76,670 84,414   
 
Liabilities and net assets    
        Liabilities   
 Current liabilities 18,939 17,650
 Noncurrent liabilities 17,047 19,949

 Total liabilities 35,986 37,599
    
        Net assets    
 Without donor restrictions 26,805 30,736
 With donor restrictions 13,879 16,079

 Total net assets 40,684 46,815

Total liabilities and net assets 76,670 84,414
      
Revenue  
 Membership support, net 31,391 28,484
 Contributions 67,729 63,510
 Other revenue 10,406 6,924

 Total revenue 109,526 98,918
 
Expenses    
        Program expenses    
 Investor Relations 5,993 6,133
 Donor Advised Giving 57,515 36,147 
 International Network 6,614 5,008
 U.S. Network 8,816 9,393
 Impact, Strategy and Innovation 14,199 10,702
 Learning, Conferencing and Talent Management 4,766 4,757
 Public Policy 1,736 1,721
 Brand Strategy and Marketing 9,800 7,164
 Campaign and Public Relations 165 316
 Promotional Material Sales 687 636

 Total program expenses 110,291 81,977
    
        Support services    
 General and administrative 5,149 4,287
 Fundraising 2,368 3,264 
 Total support services 7,517 7,551   

Total operating expenses 117,808 89,528

Change in net assets from operations (8,282) 9,390

Non-operating adjustments to net assets* 2,151 (1,299)

Changes in net assets (6,131) 8,091

Net assets, beginning of year 46,815 38,724

Net assets, end of year 40,684 46,815

*Reflects increased pension obligations based upon current actuarial analysis.
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United Way Worldwide  
and Subsidiaries  
Consolidated Statements  
of Financial Position   
As of December 31, 2016 
(In USD Thousands)

$ $

$ $
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